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Introduction to Social Media for Educator Recruiting 

Need help using social media to increase the number of applicants? This guide will help 

you understand the basics if you are new to social media or want to optimize your social 

media profiles by posting content to engage with potential applicants and achieve your 

district or school’s recruiting goals. 

 

Social Media Profiles: Providing Relevant Information to Your 

Audience 

A social media profile is the main, central page for your district or school on a social 

media platform. On Twitter, users refer to their profiles as handles. On other social 

networks, including Facebook and Instagram, profiles can be referred to as 

usernames. 

 

For example, the Ohio Department of Education’s social media profiles can be found 

on Facebook at www.facebook.com/OHEducation and on Twitter at 

www.twitter.com/OHEducation. 

 

Your social media profile description contains the basic information about your 

district or school. This can include a name, location, a brief description and/or a 

relevant link. 

 

Key Profile Components 
 

We suggest your social media profile contain three key items: 
 

1.  An on-brand profile picture and imagery. You should obtain images of 

your district or school. 

2.  A short description that includes relevant keywords. Relevant keywords 

are words that a potential applicant might use in a search tool to find your 

school district. For example, a Buckeye looking for Ohio State alumni in 

Orange County, California, might use words like “Ohio State,” “Orange 

County,” “Buckeye” or “OSU” to search for a club. We suggest your profile 

contain your district or school’s name “district or school name” and/or mascot 

“eagles”.  For districts or schools that share words (“Cleveland” Metropolitan, 

“Cleveland” Heights), it’s important to spell out your location, such as city/state 

or country.  

http://www.facebook.com/OHEducation
http://www.twitter.com/OHEducation
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3.  A way for applicants to learn more. This can include a link to your website or    

contact information. 

 

The Ohio Department of Education’s Twitter profile uses an on- brand, approved profile 

picture, provides a description with relevant keywords (Ohio, Department of Education 

and provides a link to the club’s website. 
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Social Media Content: What to Post 
Focus on posting three types of content: shareable, conversational and promotional. 
A good rule of thumb is to provide 80 percent shareable and conversational content and 
20 percent promotional content. 
 
Shareable content includes text, photos, images or other media that is fun, entertaining 

or informational and that relates to your district or school. This could include: 

• District or school photos with teachers, students or other stakeholders 

• Photos from events 

• Enrollment and other relevant numbers 

• Conversations around large, timely topics. Examples include professional 
development, student achievement, state assessments, etc. 

 
Conversational content includes interactions with potential applicants. This could 

include: 

• Asking a question 

• Responding to questions 

• Sharing average class size, job expectations, etc. 

• Participating in larger education conversations 
 
Promotional content includes anything that promotes your district or school. This could 
include: 

• Posts promoting district or school pride 

• Posts promoting club or society events 

• Posts promoting achievement statistics 

• Information about class size, school configurations, etc.  
 

Social Media Content: What Not to Post 

 
• Photos and content that you do not own: 
o This includes photos, videos or other content found on the Internet or 

provided by other sources that you do not have rights to use. We suggest 
photos and other content be obtained from your district or school staff. You 
are encouraged to post appropriately shared and attributed content. 

o Images of former students or employees: You are not permitted to use 
images of former students or employees without permission from the 
student’s parents and the former employee. This will ensure there are no 
conflicts with established relationships or contracts. 

• Use of alcohol: 

o Avoid alcohol being in any kind of post. 
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• Unprofessional content: 

o Be respectful. Avoid posting disrespectful or intolerant text, images or 

content. 

 

Providing Engaging Content 

Providing engaging content that appeals to a global education audience will make it 

more likely for your district or school to attract potential applicants. If you are looking to 

fill hard to staff positions, then you must post content that appeals to a wide, diverse 

audience.  

 

Using Relevant Usernames, Handles and Hashtags 

A username is a term used to describe an account’s name on social media. For 

example, the username for the Ohio Department of Education on Facebook, Twitter 

and Instagram is “OHEducation.” The department can therefore be found at: 

Facebook.com/OHEducation, Twitter.com/OHEducation and 

Instagram.com/OHEducation. 

 
A handle is a term used to describe someone’s username on Twitter. For example, 

the official Twitter handle for the Ohio Department of Education is @OHEducation. 

 
A hashtag is used when typing the “#” symbol followed by a word or phrase. On social 

media, hashtags are used to identify a topic of conversation. While hashtags can be 

used on many different social networks, they are primarily used on Twitter and 

Instagram. 

 

Using relevant hashtags in your social media posts will help other education 
organization accounts find and share your content. Some example hashtags include: 
 

• #education 

• #middleschool or #earlyed or #highschool 

• #eduleaders  

• #literacy or #math or #tesol 
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Mentioning and Tagging Accounts 

 
Facebook 

When you use another page’s username in a Facebook post, it’s referred to as 
mentioning, or tagging, the page. To do this, first type the “@” symbol then the page’s 
name. A dropdown menu will appear, and you can select the appropriate page from 
there. For example, to tag the Ohio Department of Education page, you would first type 
the “@” symbol then “Ohio Department of Education”; a dropdown menu should appear, 
allowing you to select the page. For more information on mentioning a page, visit 
facebook.com. 

 
Twitter 

When you use another account’s Twitter name in a Twitter post, it’s referred to as using 

that account’s handle. It’s also referred to as tagging. To do this, first type the “@” 

symbol then the account’s handle. From there, either select the appropriate handle 

from the dropdown menu or type the complete handle name. 

 
Twitter users mention, or tag, other accounts in many ways. You can mention 

another user in a sentence: Join the @OHEducation chat, this Saturday, 9 a.m. 

 
When you mention another account at the beginning of a tweet, leading a sentence with 

the “@” symbol, it’s referred to as a reply. A reply is made to another account’s tweet. A 

mention is made when the “@” symbol, along with the Twitter handle, appears within the 

body of the tweet. For more information, visit support.twitter.com. 

 
Instagram 

When you use another account’s Instagram name in an Instagram post, it’s referred 

to as mentioning, or tagging, the account. To do this, first type the “@” symbol then 

the account’s handle. From there, either select the appropriate handle from the 

dropdown menu or type the complete handle name. Similarly, you can tag another 

Instagram account in a posted photo. To do this, tap on “Tag People” in the share 

screen, then enter the username of the account you would like to tag. 
 

Similar to Twitter, you can reply to other users on Instagram by typing the “@” symbol 

then the user’s username. On Instagram, this is more commonly done in the 

comments section of individual posts. For more information, visit help.instagram.com 
 


